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AGENDA OF THE PRESENTATION 

u Definition, types and concepts of rural tourism;

u Evolution of rural and farm tourism in Poland;

u Marketing and promotion of rural tourism in Poland

u Relevance with LEADER and national rural network

u National supports and other incentives

u Overall assessment, including trends, good practices, strengths and 

weaknesses.



Definition, types and concepts of 
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TOURIST PRODUCT FROM THE CLIENT POINT OF VIEW 

It is a compilation of elements connected with travels 
= available goods and services  

Åwww, information in guides, internet, communication 
between operator and tourist    

Planning 

ÅReal product ðaccommodation, catering  Visiting/stay 

ÅAtmosphere, hospitality, relationsExperience 

ÅMemories, ăMemories of tasteó, 

ÅSouvenirs, notes, photos, films 
Memories



Model 4 E 

ÅEntertainment

ÅExcitement 

ÅEducation

ÅEngagement 

4 E ðnew model of tourism 

.



What do we sell? 

uăWedonõtsell a night in a vineyard and a bot t le
of wine to take home é..

uWe sell our guests a beautiful view with sunset,
with variety of smells and tastes and a secret
submerged in white wine that cause them to be
a hero of very unique performance of taste and
joy implicit in wine and in addition to that we
offer accommodation, tasting and a bottle of
wine to take home éó



WHAT IS RURAL TOURISM? 

u Any form of tourist activity (tourist trips) in the rural areas?

u RURALITY IS THE BASIC CHARACTERISTICS OF RURAL TOURISM 

u Motivation of clients searching for very concrete emotions and 

experiences. It is possible thanks to activities implemented on the basis 

of potential of the rural areas . BUT it is only about experiences that 

relate to the rurality of the place, it is not about ANY experience in 

the rural areas

u Rural tourism can not be perceived as any activity in the rural areas. 

This would make impossible to build a brand rural tourism products as 

well as an image of the rural tourism. For that reason we should exclude 

various activities that can be implemented in the rural areas but they are 

not associated with ăruralityó. Of course activities like bikes, kajaks, 

foot trips can be elements of the offered products.

Source: Rural tourism Development Program, 2015



THE ESSENCE OF RURAL TOURISM
In Poland it is agreed that: 

u tourism attracting more and more tourists (domestic nad overseas) to the 
villages is an important element of diversification and enriching economic 
activity in the rural areas, creating new jobs and additional income
besides agricultural production ;

u the concept of rural tourism is based on various elements which relate to 
the local community . Rural tourism is determined by the assets of the 
certain area, itõs heritage and culture, rural activities and rural life. 
Tourists that choose rural type of holiday look for valuable and authentic 
interaction with the local community

In rural tourism only experiences and emotions based on 
rurality of the place play important. It is not about any 

experience gained in the rural areas. 

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin Poland, 

Ministry of Agriculture and Rural Development, 20 May 2019  



THE ESSENCE OF THE RURAL TOURISM

Features of the rural tourism that determine itõs attractivenes and 

uniqueness: 

u Farming tradition (farms, products etc.), 

u Agricultural landscapes (villages, fields, animals etc.), 

u Cultural identity of the region (architecture, cuisine, activities, 

attractions etc.), 

u Family, hospitality, 

u High quality

uNatural resources and cultural heritage

u RURAL CHARACTER = RURALITY  

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and

agrĕtourĕsmin Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



Group 1 ðhigh potential - GREEN

Group 2 ðhigh untapped potential ðNAVY 

Group 3 ðhigh potential used for different 

forms of tourism ðROSE 

90% Polish territory ðrural areas.

POTENTIAL OF THE RURAL TOURISM IN POLAND 

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin 

Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



LEGAL ASPECTS 

Ç Agritourism ðrenting rooms, selling food 

and other services for tourists in the farms 

is excluded from business law (Dz. U. z 

2018 r. poz. 646), art. 6. 

Ç Up to 5 rooms excluded from income tax

Ç Farmer can rent out rooms and camping 

sites in the farm, if they meet minimal  

requirements: equipment, sanitary 

conditions, fire and the others regulated 

by law. They are obliged to register in the 

commune office. 

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin 

Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



WHAT IS AGRITOURISM? 

u Basic requirements: acting farm s that offer accommodation, food and 

other attractions connected with real life in the village

u Tourists that experience this kind of tourist activity:

u use accommodation and stay in an acting farm,

u have the possibility to experience everyday life on the farm and to 

live like the rural family,

u want a relation with the local community.



RURAL TOURISM AND AGRITOURISM POTENTIAL 

u Landscape: space, roads, horizon, field 

u Buildings/farms/second houses 

u Architecture: regional diversity, sacral (cemetery, wayside shrine), small 

architecture, industrial architecture (windmills) 

u Agriculture

u Crafts

u Nature: gardens, wine yards, orchards 

u Local communities: style of life, mentality, identity, 

u Cultural heritage: legends, folklore, artists, language, fests 

u Smells and sounds in the village: in the morning, in the evening



POLISH VILLAGE TOURIST OFFER 

ÇAccomodation, rural life, 

hobby implementation: horse 

riding, mushroom picking, 

fishing, active rest etc. 

Ç Culinary tourism ðlocal 

cuisine, eco food, traditional 

and regional products. 

Ç Packagesðaccomodation, 

food, attractions (quality)

Ç Educational farms ð

educational offer for children, 

senior houses 

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin 

Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



TYPES OF RURAL TOURISM - NEW TRENDS 

Types of tourism that enters into rural tourism and agritourism : 

u Educational tourism 

u Agritourism: to get know agro production, farm functioning 

u Rural tourism: to get know life in the village, customs, architecture 

u Health tourism   

u Agritourism: therapy based on agriproducts, diets, work on the farm , hippotherapy

u Rural tourism: herb medicine , apitherapy

u Industrial tourism  

u Agritourism: visiting, bread breaking in the windmill

u Rural tourism: narrow gauge train excursions, conferences in post -industrial spaces

u Culture tourism 

u Agritourism: culinary tourism based on own products, events

u Rural tourism: tasting, events 

u Adventure tourism 

u Agritourism: participation in everyday works, animals

u Rural tourism: accommodation in unique places 

Source: Rural tourism Development Program, 2015



Evolution of rural and farm tourism in 

Poland

Types of rural accommodation, 

categorisation and quality control



HIGH LEVEL OF SERVICE = 

HIGH QUALITY 



According to WTO quality is fulfilling for fixed price all legal 

demands and expectations of the client following all quality 

requirements in 4 four spheres:

1. Safety

2. Hygiene 

3. Accessibility of tourist services

4. Sustainability (human being and nature)

QUALITY ðWHAT ARE WE TALKING ABOUT?



The best method of managing of quality in 

rural tourism 

Categorization of rural accommodation



EUROPEAN CIRCUMSTANCES

u Quality system control: technical standard and rural ăelementsó 
(location, architecture, animals, surroundings, agricultural 

activities etc.)

u Quality systems in Europe are different 

u Two main models of categorisation

u Model I ðobligatory ðall accommodation operators must fullfil
fixed criteria as far as technical aspects and level of service (UK)  

u Model II ðoptional ðstandard has been worked out by nation 
organisations/federations bringing together accommodation 
operators. System helps to keep an image of services and plays un 
important marketing role (Poland, France, Austria, Germany). 

u Important role of association/federation

u Benefits for members/accommodation operators 

u Model II is more popular



EUROPEAN CIRCUMSTANCES

Eurogites in 2005 approved standards for evaluation of quality of 

accommodation in the rural areas: 

Ç Equipment 

Ç Environments/surroundings 

Ç Services in place and in the village

Ç Hospitality, privacy, atmosphere 

Ç Safety.



POLISH SYSTEM 

u Categorization is not obligatory.

u Under the TOURINII (1995-1996):

u we developed rural accommodation rating system,

u we implemented pilot categorization,

u we developed manual for the operators, questionnaires

u we developed instructions for operators and inspectors

u we wrote a report on Polish rural accommodation

u we trained group of inspectors

u This system is a way of improving quality, developing brand
awareness of rural tourism products, and ensuring that
services offered are compliant with binding legal regulations.

u Systemwas moved to Polish Rural Tourism Federation



POLISH SYSTEM

u The Polish Federation of Rural Tourism 'Hospitable Farms' was established

in 1996 as a nationwide organization bringing together associations of

agritourism farm owners. The main objective of all our actions is the

promotion and development of tourism in rural areas.

u Organisation is in charge of classification of the Rural Accommodation

Facilities, which involves evaluating and rating individual agritourism

farms according to the standard of accommodation and quality of

services offered . This rating system ensures uniform standards and

transparency of tourist offers, a well as helps develop tourist products of

asserted quality and credibility .



POLISH SYSTEM  

u The rated countryside accommodation is given one of three grades (suns):

u category (one sun),

u higher category (two suns),

u highest category (three suns).

u The category primarily depends on the organization of the facility that
ensures a safe and comfortable stay. The standard of accommodation and
other rooms available to guests, and the quality of recreation areas in the
garden are also taken into account. The more tourist attractions and
unconventional leisure activities are offered, the more suns the facility
receives. Another very important aspect evaluated in the rating system is the
arrangement of the kitchen, dining room and the guests' recreation room.
Traditional rural cuisine, a communal table and conversations with the hosts
guarantee an unforgettable and unique atmosphere during the stay in the
country. A higher category is granted to facilities that offer varied
opportunities to spend leisure time, such as participation in work on the
farm, cultural and sporting events, or educational workshops.



POLISH SYSTEM 1995-2012

u System workout in 1995-1997 was very complicated and 

characterised by many criteria  

u It related to:

uGuest rooms,

uGroup accommodation,  

u Camping

u We concentrate on basic criteria (accommodations and food),

u There was not specialization 

u Lack of criteria related to regional characteristic and rural 

characteristic of the offer 



POLISH SYSTEM SINCE 2013 

Main changes: 



ÅFor mushroom picker

ÅFor fishermen

ÅFor families 

ÅFor horse lovers

POLISH SYSTEM SINCE 2013 



POLISH SYSTEM EVOLUTION

Summing up: 

u At the beginning categorisation concentrated mainly on technical 
aspects ðstandard of rooms and environment 

u Later lots of attractions for guests have been included as well as 
whole sphere of hospitality   

u New technologies like WiFi, Internet, ecology have been 
implemented 

u Criteria have been simpli fied

u Several specializations have been introduced to the system

WE MOVED FROM TECHNICAL ASPECTS AND EQUIPMENT TO 
BUILDING A REAL TOURIST PRODUCT THAT IS MUCH MORE THAN 

INFRASTRUCTURE 

CATEGORISATION IS A BASIS FOR THE DEVELOPMENT OF RURAL 

TOURISM 



SYSTEM BASIS   

1  SYSTEM IS NOT OBIGATORY: 

u It is an optional paid system; 

u It is a national system manager by The Polish Federation of Rural Tourism 'Hospitable 
Farms'; 

u Widely recognised system;

u IMPORTANT instrument of quality improvement in rural areas; 

u Important factor of stimulating demand; 

u Important instrument to struggle against stereotypes

2  BENEFľTSFOR USERSAND FORCLľENTS

3 CATEGORIZATION IS: 

u Key factor of choice 

u Key factor for development for farms

4  VARIOUS STANDARDS 

u One sun, two suns, tree suns 

5 QUALITY 

u The better category the bigger benefits

6 CLEAR CRITERIA

7 INSPECTORS 

8 RECCOMMENDATION IS VALID 4 YEARS  



Marketing and promotion of rural 

tourism in Poland



MARKETING ðUSED INSTRUMENTS 

u Leaflet 

u Study tours and press tours 

u Website

u Photo and films 

u Story telling

u Social media 

u Fairs and exhibitions 

u Campaigns 

u Content marketing 

u Booking sites 

u PR

u Rural tourism websites 



International Rural 
Tourism and 

Agritourism Show

BEST PRACTICES 

Regional 
Initiatives 

Educational 
Farm Chain

Best tourist 
product ɬ
national 

certyficationProject: 

Ȭ1ÌÚÛɯÐÕɯÛÏÌɯ
ÝÐÓÓÈÎÌɂ

Project: 

Rural Tourism 
Hits

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin 

Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



BRAND CREATION 

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin 

Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



BRAND CREATION 

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin Poland, 

Ministry of Agriculture and Rural Development , 20 May 2019  



BRAND CREATION ðOBJECTIVES AND RESULTS

OBJECTIVES: 

ÅCreation of image of the rural areas as a tourist market that 

offers diversified and all year attractions

ÅRising importance of rural tourism and agrotourism in the 

tourism industry 

ÅBuilding consumer awareness of the tourist product 

Å Integration of the rural tourism and tourism industry 

Å Integration of NGO 

RESULTS: 

Å Imprevement of Polish village image as friendly, opened for 

tourists and modern 

ÅBetter information directed to tourists 

Å Increasing of the cometiveness tourist sector 

(domestically and abroad 

ÅTourist season extansion as well as lengh of stay  

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin 

Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



TARGETS

ÅBig and medium cities inhabintants and children

Polish and foreign consumers ð0,5 mln

ÅTour operators, promotional agencies, tourist information, accomodation facilities

Domestic and foreign tourist industry - 10,5 tys. accomodation facilities

ÅNGOõsðacting for promotion and development of the the rural tourism

Associations of accomodation suppliers ð30 organisations

ÅImproving knowledge, know how transfer

Rural tourism and agrotourism experts

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsm

in Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



24-26.11.2016
START 

2017:

- 8 fairs
- 8 seminars

31.01.2018
Starting 

conference 

II edition 

Rok 2018:

- 11 fairs
- 2 overseas events 

- 5 additional 
events 

- TV campaign

Rok 2019:
- 15 fairs, 

openair events 

- 2 overseas 
events 

PROJECT SCHEDULE

- 1 fair

- 1 seminar  

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and

agrĕtourĕsmin Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



STAND ăREST IN THE VILLAGEó

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin Poland, 

Ministry of Agriculture and Rural Development , 20 May 2019  



EVENTS ðDOMESTIC AND OVERSEAS

Imprezy zagraniczne

ITB Berlin Berlin

World Travel Market London 

(WTM)
Londyn

Imprezy dodatkowe

Obchody dnia dziecka w KPRM Warszawa

Piknik PDŰ Warszawa

Targi Agro-Eko-Turystyczne August·w

Jasnog·rskie DoűynkiCzőstochowa

Doűynki Prezydenckie Spaġa

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsm

in Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



KNOW HOW TRANSFER ðCONFERENCES AND SEMINARS 

Nazwa imprezy Miejsce Termin

Rural tourism and agritourism promotion Warszawa 25.11 2016 r.

Rural tourism and agritourism product development Poznaś 18.02.2017 r.

Rural tourism offer diversification and specialisation Wrocġaw 24.02.2017 r.

Cultural heritage as an important element of the toursist product Ġ·dů 17.02.2017 r.

Rural leaders as an important factor of rural tourism development Gdaśsk 1.02.2017 r.

Rural heritage as an major potential of the rural tourism offer development Warszawa 22.02.2017 r.

Partnership in rural tourism development and promotion Szczecin 13.05.2017 r.

Rural tourism product commercialisation Opole 27.05.2017 r.

New tech in rural tourism promotion Warszawa 24.11.2017 r.

Openingconference ăRest in the villageóWarszawa 31.01.2018 r.

Accomodation in the rural areas Ġ·dů 17.03.2018 r.

Rural tourism product Szczecin 12.05.2018 r.

Rural tourism promotion Warszawa 23.11.2018 r.

Farmer ðEnterpreneur _ƽŘȋ 22.03.2019 r.

Non-governmetal organisations in rural tourism development DŘŀƵǎƪ 6.04.2019 r.

Polishvillage is tasty Szczecin 11.05.2019 r.

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin 

Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



TV CAMPAIGN 

Numer 

odcinka
Data emisji DzieŒ emisji

1 28.04 2018 r. SAT

2 5.05 2018 r. SAT

3 12.05 2018 r. SAT

4 19.05 2018 r. SAT

5 26.05 2018 r. SAT

6 2.06 2018 r. SAT

7 9.06 2018 r. SAT

8 16.06 2018 r. SAT

9 23.06 2018 r. SAT

10 30.06 2018 r. SAT

11 9.06 2018 r. SAT

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin Poland, Ministry 

of Agriculture and Rural Development , 20 May 2019  

https://pytanienasniadanie.tvp.pl/tag?tag=Agrotury%C5%9Bci
https://pytanienasniadanie.tvp.pl/tag?tag=Agrotury%C5%9Bci
https://pytanienasniadanie.tvp.pl/37079566/agroturysci-na-spokojnym-mazowszu
https://pytanienasniadanie.tvp.pl/37177181/agroturysci-odpoczywaj-w-ciszy-i-spokoju
https://pytanienasniadanie.tvp.pl/37266621/agroturysci-sielanka-na-kaszubach
https://pytanienasniadanie.tvp.pl/37509789/wypoczynek-na-wsi-agroturystyka-to-jest-to
https://pytanienasniadanie.tvp.pl/37575800/agroturysci-odpoczywaj-w-ciszy-i-spokoju
https://pytanienasniadanie.tvp.pl/37661758/agroturysci-kraina-wielkich-jezior-mazurskich
https://pytanienasniadanie.tvp.pl/37920474/agroturysci-tym-razem-swietokrzyskie
https://pytanienasniadanie.tvp.pl/37920481/agroturysci-odpoczywaj-w-ciszy-i-spokoju
https://youtu.be/f8TKrMMNg1k
https://youtu.be/f8TKrMMNg1k


WWW.ODPOCZYWAJNAWSI.PL

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin Poland, 

Ministry of Agriculture and Rural Development , 20 May 2019  



EVENTS 2019 

l.p. Nazwa imprezy Miejsce Termin

1 ¢ŀǊƎƛ wŜƎƛƻƴƽǿ ƛ tǊƻŘǳƪǘƽǿ ¢ǳǊȅǎǘȅŎȊƴȅŎƘ ¢h¦w {![hbtƻȊƴŀƵ 1 ς3 luty 2019 r.

2 aƛťŘȊȅƴŀǊƻŘƻǿŜ ¢ŀǊƎƛ ¢ǳǊȅǎǘȅŎȊƴŜ ²ǊƻŎƱŀǿ²ǊƻŎƱŀǿ 1 ς3 marzec 2019 r.

3 Targi Regiony Turystyczne  NA STYKU KULTUR _ƽŘȋ 22 ς24 marzec 2019 r.

4 aƛťŘȊȅƴŀǊƻŘƻǿŜ ¢ŀǊƎƛ ¢ǳǊȅǎǘȅƪƛΣ {ǇŀΣ {ǇǊȊťǘǳ ¢ǳǊȅǎǘȅŎȊƴŜƎƻ ƛ ÀŜƎƭŀǊǎƪƛŜƎƻ GLOBalnie Katowice 29 ς31 marzec 2019 r.

5 Festiwal Turystyki i Czasu Wolnego FREE TIME DŘŀƵǎƪ 6 ςт ƪǿƛŜŎƛŜƵ нлмф ǊΦ

6 Targi Turystyczne WYPOCZYNEK ¢ƻǊǳƵ 13 ςмп ƪǿƛŜŎƛŜƵ нлмф ǊΦ

7 tƛƪƴƛƪ t5À Warszawa 11 maja 2019 r

8 tƛƪƴƛƪ ƴŀŘ hŘǊŊΦ ¢ŀǊƎƛ ¢ǳǊȅǎǘȅŎȊƴŜ a!wY9¢ ¢h¦wSzczecin 11 ς12 maj 2019 r.

9 ¢ŀǊƎƛ ¢ǳǊȅǎǘȅƪƛ ²ŜŜƪŜƴŘƻǿŜƧ α!¢w!Y/W9 w9DLhbj²έ/ƘƻǊȊƽǿ 17 ς19 maj 2019 r.

10 aƛťŘȊȅƴŀǊƻŘƻǿŜ ¢ŀǊƎƛ ¢ǳǊȅǎǘȅƪƛ ² {ǘǊƻƴť {ƱƻƵŎŀOpole 24 ς26 maj 2019 r.

11 Obchody dnia dziecka w KPRM Warszawa 1 czerwiec 2019 r.

12 WŀǎƴƻƎƽǊǎƪƛŜ 5ƻȍȅƴƪƛ /ȊťǎǘƻŎƘƻǿŀ31 sierpnia  ςм ǿǊȊŜǎƛŜƵ нлмф ǊΦ

13 5ƻȍȅƴƪƛ tǊŜȊȅŘŜƴŎƪƛŜ {ǇŀƱŀ 14 ςмр ǿǊȊŜǎƛŜƵ нлмф ǊΦ

14 World Travel Show Nadarzyn 18 ςнл ǇŀȋŘȊƛŜǊƴƛƪ нлмф ǊΦ

15 aƛťŘȊȅƴŀǊƻŘƻǿŜ ¢ŀǊƎƛ ¢ǳǊȅǎǘȅŎȊƴŜ ¢¢ ²!w{!²Warszawa 21 ς23 listopad 2019 r.

Source: Role of the Ministry of Agriculture and Rural Development on support ing rural tourism and agrĕtourĕsmin 

Poland, Ministry of Agriculture and Rural Development , 20 May 2019  



u Polish Tourism Organisation received funding with regard to the scheme of technical support of rural

regions on a national level between the years 2014-2020.

u The ăThere is no place like the countrysideóis an element of a greater campaign, which aims to spread

and promote the best practices implemented in rural tourism in Poland.

IDENTIFICATION, DISSEMINATION AND PROMOTION OF 

THE BEST PRACTICES IN TOURISM IN RURAL AREAS

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



{ha9 LbChwa!¢Lhb !.h¦¢ ¢I9 /hat9¢L¢LhbΧ

The competition focus on 4 areas:

× Farm leisure

× Relaxing in the countryside

× Leisure offer of rural tourism

× Culinary routes in rural areas

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



TERMS OF THE COMPETITION

Duration of the competition : 17th  July - 3rd August 2018.

115 applications received . Subsequently, the form and attached photos and

links were checked for correctness.

As a result , 112 projects were qualitfied in the competition .

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



Category ðFarm leisure. 

1. Agritourism farm ăZioġowy 

Dzbanekó

2. Agritourism farm ăOlaó

3. ăPod SrebrnŌG·rŌó

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



Category ðRelaxing in the 

countryside

1. ăMalowane Wierchyó 

Agritourism farm

2. Agritourism farm Polesie

3. Villa Greta  

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



Category ðLeisure offer of 

rural tourism

1. Lavender Fields

2. Ťwiőtokrzyskie Mountains

3. The Mill

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



Category ðCulinary routes in rural

areas of Poland

1. ăŤwiőtokrzyska Kuůnia of 

Flavoursó culinary trail

2. The culinary trail ăPodkarpackie 

Flavoursó 

3. ăKaliskie Flavoursó culinary trail

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



PROMOTION

uPrinted publication

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



PROMOTION

u Online promotion

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



PROMOTION

uBlogger promotion

uPhotoshoots for all

participants

Source: Presentation of the POLISH TOURISM 

ORGANISATION, May 2019



CONCLUSIONS

u During the first edition of the project, we have built

a recognisable brand of the competition dedicated to

rural tourism stakeholders. We are willing to

strengthen the brand and its awareness through

future editions of the project ;

u Promotion of the winners of the competition will be

directed also to foreign markets since the quality of

products and services offered in the Polandõs

countryside is believed to be of the same standards as

remaining European countries.

u The Competition òThereis no place like the

countryside ð12 good practices of rural tourismónot

only supports raising standards in rural tourism, but

also significantly increases the popularity of spending

time in the countryside.

u The Competition has good impact on rural areas

development .

Source: Presentation of the POLISH TOURISM ORGANISATION, May 2019



Relevance with LEADER and national 

rural network



LEADER 2007-2013 

Within the framework of the Rural Development Programme there have been 
separated four priority axes:

u priority Axis 1 (economic): support for competitiveness of agricultural and 
forestry sector,

u priority Axis 2 (environmental): sustainable management of agricultural and 
forest land,

u priority Axis 3 (social): economic diversification of rural areas and 
improvement of the quality of life in rural areas.

Additionally, there has been separated so - called Leader approach in order to 
strengthen grass-roots initiatives, exchange the best practices and activate rural 
communities. The Leader approach constitutes priority Axis 4. Its scope of 
implementation should be based mainly on the measures defined within the 
framework of 3 individual priority Axes. 

Measures of Leader Axis 4:

u Implementation of local development strategies;

u Implementation of cooperation projects;

u Functioning of a local action group, gaining skills and activation.



FINANCIAL SUPPORT INSTRUMENTS ðLEADER 2007-2013  

The LEADERapproach to rural development has been found to stimulate a great

potential for creation and use of social capital through local community activation ,

creating a new jobs in the rural areas as well as managing local resouces thanks to

including LAGõsinto managing system.

LEADERis a grass-roots approach to rural development implemented by LAGõsbased

on elaborating local development strategy and implementing projects matching

human resources development, natural , cultural , historical resouces as well as

knowlegde and skills of 3 sectors. Their representatives registered partnership - LAG

(50%of businessand NGO).

While implementing Strategy LAGselected projects and helped beneficiaries to apply

for funding:

Ç Mikroenterprises

Ç Development of the village

Ç Small projects aimed at improving life standards and economic diversification



FINANCIAL SUPPORT INSTRUMENTS ðLEADER 2007-2013   

Small projects : 

ÇTrainings and educational projects 

ÇPromotion and development ðlocal activities, local 

creation, cultural, artistic, local heritage, history, 

nature 

ÇRural tourism and agritourism development: www, 

publications, data base, tourist signs, marking 

tourist attractions, events 

ÇRenovation ðhistorical buildings 

ÇConservation ðbuildings typical for the region 

Ç Folklore 

ÇTraditional jobs

ÇSmall tourist infrastructure



LEADER ð2014 ð2020 

Ç Implemented under Rural Development 

Programme 2014-2020

Ç Local development managing by local community

ÇGreen-roots Strategies (participation of local 

community) 

ÇOne coherent territory

Ç Local integration and local partnership (3 

sectors)

Ç Innovations

ÇDecentralisation 

ÇCooperation 



LEADER ð2014 ð2020  

Submeasures:

1. Initial Support ðincreasing of competences of LAG and local

community ðtrainings, networking, system of cooperation .

2. Implementation of local Strategies ð entrepreneurship

development, cooperation (tourism, cultural heritage)

3. Implementation of operations aimed at cooperation with LAG

ðmaintaining local heritage, tourist infrastructure, promotion

of the area, conditions for businessdevelopment

4. Current LAG activity, implementation of the Strategy

(beneficiariesõsupport in applications for funds)



RURAL TOURISM IN LEADER 2014-2020 

2. Implementation of local Strategies ðentrepreneurship development

u Social capital reinforcement

u ENTREPRENEURSHIP DEVELOPMENT 

u Start up - new economic activity 

u Local incubators ðcreation and development 

u Developing local entrepreneurship

u Human resources development 

u Supporting cooperation between enterprises: 

u In tourist services; 

u In selling products ðshort chains

u Product and services market development (also tourist services) ; 

u Maintaining local heritage; 

u Tourist, cultural , sport infrastrukcture ; 

u Roads 

u Promotion. 



NATIONAL RURAL NETWORK 2007-2013  

u Ministry of Agriculture and Rural Development on the basis of the provisions 
of Council Regulation (EC) No 1698/2005 of 20 September 2005 on support 
for rural development by the European Agricultural Fund for Rural 
Development (EAFRD), Commission Regulation (EC) No 1974/2006 of 15 
December 2006 laying down detailed rules for application of Council 
Regulation (EC) No 1698/2005 on support for rural development by the 
European Agricultural Fund for Rural Development (EAFRD) and Rural 
Development Programme (RDP) for 2007-2013, is obliged to create structure 
of the National Rural Development Network (NRDP) till 31 December 2008 .

u According to RDP 2007-2013, NRDP has an open character. The NRDN 
structure brings together administrative structures (at the local, regional and 
national levels) and other stakeholders that contribute to rural development 
and have a direct or indirect impact on a better use of EAFRD instruments. 
First of all they will be government administration bodies , inter alia, 
voivodeship, commune and poviat self-governments, branch organizations, 
cooperative organizations, agricultural chambers, institutes reporting to 
ministries, NGOs, research and development centres, state agricultural 
advisory units, nature conservation services, Local Action Groups as well as 
networks and partnerships thereof . 



NATIONAL RURAL NETWORK 2007-2013 

The basis for achieving NRDN objectives that is òsupport for implementation and 
evaluation of rural development policy and identification, analysis, 
dissemination and exchange of information and knowledge of rural development 
among all stakeholders at local, regional, national or Community levelsóare 
measures under the NRN action plans drawn up for two -year periods by the 
Central Secretariat in cooperation with 16 Regional Secretariats. 

Measuresunder which detailed tasks are implemented in Action Plan:

u identification and analysis of good practices in rural development that can 
be transferred and transmission of information thereon; 

u transfer of good practices, innovative projects and organization of the 
exchange of experiences and know-how; 

u preparation of training programmes for LAGs under creation, including the 
exchange of experiences between Local Action Groups; 

u network management; 

u technical assistance for inter -regional and trans-national cooperation; 

u support for inter -institutional cooperation, including international 
cooperation; 

u exchange of knowledge and evaluation of rural development policy.



NATIONAL RURAL NETWORK 2014-2020

National Rural Network (in accordance with Rural Development Programme

2014-2020) ensurescontinuation of the network established 2007-2013 as 

well as implementation of the new objectives :  

1. To broaden partipation in implementing projects for rural development; 

2. To improve quality of National Rural Development Programme; 

3. To inform about policy of rural development and sourcesof financing; 

4. To support innovations in agriculture , food production , forestry, rural

areas;

5. To activate inhabintants in the rural areas to implement initiatives for 

rural areas development ( new jobs). 



NATIONAL RURAL NETWORK 2014-2020   

Structure

u The National Rural Network is open for all the entities engaged in rural
development. The participation of the partners is ensured by the central Unit 
(Agricultural Advisory Centre) and regional network units, regional working
groups and one national working group.   

u The main structure of NRN in Poland consists of: 

u the National Network Unit (Agricultural Advisory Centre).The Central 
Secretariat is responsible, among other things, for coordination of NRN 
works, coordination of creating and running the Networksõ web page and 
facilitating contacts among the Network participants and inter -regional 
cooperation. Working group

u 16 Regional Network Units (at Marshall Offices of voivodships) which are 
to ensure proper operation of NRDNðregional working groups

u 16 regional agricultural advisory centries ðinnovation network ð
dissemination of knowledge and know how transfer as well as research and 
studies

u Managing Authority, A gency for restructuring and modernization of 
agriculture , Agricultural Market Agency, other partners. 



NATIONAL RURAL NETWORK 2014-2020 

Activities :  

Ç Dissemination of information ðevaluation of activities

Ç Collecting best practises

Ç Trainings and technical assistance

Ç Facilitating cooperation .

Ç Know-how transfer  

Ç Cooperation with the European Network for Rural Development  

Ç Promotion of cooperation

Ç Fairs, openair promotional events

Ç Collecting best practise

Ç Activation of the inhabitants to implement projects aimed at social inclusion. 

Ç Sustainability in rural development promotion . 



National supports and other incentives



SAPARD 

u SAPARD (Special Accession Programme for Agriculture and Rural 

Development) was established in June 1999 by the Council of the European 

Union to help countries of Central and Eastern Europe deal with the 

problems of the structural adjustment in their agricultural sectors and rural 

areas, as well as in the implementation of the acquis communautaire

concerning the Common Agricultural Policy (CAP) and related legislation. 

u Along with ISPA and Phare it is one of the three pre -accession instruments 

financed by the European Union to assist the applicant countries of Central 

and Eastern Europe in their preparations for joining the European Union. 

u SAPARD was directed to the second largest sphere connected to UE 

integration which is agriculture and rural development. Activities have been 

focused on local development and diversification economic activity of the 

local community as well as infrastructural investment. 

u SAPARD have been finished in 2006. 27761 applications, 24431 agreement for 

4779 mln zl. UE ðcovered  app. 50% costs, the rest and VAT tax - benefic iary. 



SAPARD 

u Priority 1: Effectiveness improvement (agricultural and grocery sector)

u Priority 2: Economic activity improvement and new job creation

u Infrastructure development (tourist infrastructure)

u Economic activity diversification ðinvestment, marketing and 

promotion 

u Complementary priority 

u Pilot project ðenvironmental programmes

u Vocational training 

u Technical Assistance 



SAPARD 

Main activities: 

Ç Farm investments ðincreasing quality, environmental standards (15%)

Ç Rural infrastructure ðwater, sewing system, energy, roads, 

telecommunication etc. (45%)

Ç Manufacturing ðagricultural production and fishing (35%)

Ç Diversification ðalternative sources of income (15%) ðnon-agricultural 

activities, small tourism infrastructure, promotion and marketing 



FINANCIAL SUPPORT INSTRUMENTSðCURRENT 

PERSPECTIVE 
Rural Tourism Development Programme 2014-2020

Ç Main objective : he main goal of RDP2014-2020 is the improvement of competitiveness of

Polish agriculture, sustainable management of natural resources, climate -oriented

measuresand sustainable territorial development of rural areas.

Ç Priorities :

1. Knowledge transfer&innovation : Fostering knowledge transfer and innovation in

agriculture, forestry, and rural areas

2. Competitiveness: Enhancing farm viability and competitiveness of all types of

agriculture in all regions and promoting innovative farm technologies and sustainable

management of forest

3. Food chain&risk management: Promoting food chain organisation, including processing

and marketing of agricultural products, animal welfare and risk management in

agriculture

4. Ecosystems management: Restoring, preserving and enhancing ecosystems related to

agriculture and forestry

5. Resource efficiency&climate : Promoting resource efficiency and supporting the shift

towards a low carbon and climate resilient economy in agriculture, food and forestry

sectors

6. Social inclusion&local development : Promoting social inclusion poverty reduction

and economic development in rural areas

7. Leader continuation ðLocal Development Strategies ðlocal initiatives .



RURAL DEVELOPMENT PROGRAMME 2014-2020

Rural tourism in RDP 2014-2020:

Priority 6:

u Measure 6 - Farm and Business Development

u Sub-measure 3 - Support for Investments in creation and development of 
non-agricultural activities (start up aid). Beneficiaries: farmers, 
families.

u Supporting sale of non-agricultural product, crats and handicrafts, 
rural tourism etc. 

u Measure 7 - Basic services and village renewal in rural areas

u Sub-measure 1 ðSupport for research and investments related to holding, 
reconstruction and improvement cultural heritage and natural resouces
Sub-measure 2 ðSupport for investment in creating and development 
basic local services for rural community, recreation, culture and 
associated infrastructure . 



MODEL OF RURAL TOURISM 

u According Rural Development Programme 2014-2020 rural tourism is a 
type of tourism based on cultural heritage and natural resources 
implemented mainly in the areas of the great potential to develop tourist 
functions. 

Development concept 

Rural Development Programme 2014-2020

u Support via grants and costs refund 

u Business Plan ðinnowations, only public advisory (Agricultural Advisory 
Centre) 

LEADER

u Improving skills and knowledge



MODEL OF RURAL TOURISM 

The strongest relation to rural tourism: Measure 6 (Rural Development Plan) 
Farm and Business Development o LeaderKnowledge Transfer and information 
actions:

1. Advisory services, farm management and farm relief services; 

2. Quality schemes for agricultural products and foodstuffs ; 

3. Investment in in physical assets ;  

4. Farm and Business Development; 

5. Basic services and village renewal in rural areas ; 

6. Investments in forest area development and improvement of the viability of 
forests; 

7. Setting-up of producer groups and organisations; 

8. Agri-environment -climate ; 

9. Organic farming; 

10. Payments to Areas facing Natural or other Specific Constraints (ANC ); 

11. Cooperation; 

12. Support for LEADER local development. 

But all the other measures can relate to rural tourism if é.



MODEL OF RURAL TOURISM 

we look for relations between sectors and branches. New types of tourist 

products: 

u Agrohotels: accommodation (farm, rural house, agrocamping, restaurant, 

picnic areas); 

u Typical agritur ourism in acting farm: partcipation in rural life, minizoo, 

direct contact with animals and nature ; 

u Direct sale: farm products, picked by tourists, shops ; 

u Agrorest: holidays, weekends, Christmas, Easter; 

u Agrosport: walks, bikes, hourse riding, games, hunting, fishing ; 

u Agroentertainment : visiting parks and gardens, rural trips, labyrinths ; 

u Agrotherapy: hip potherapy, special therapies, diets, minispas; 

u Ethnography: historical farms : old farms, historical villages, open air 

museums, event and feasts. 



MODEL ðINNOVATIONSðPROJECTS 

u Rural tourism animators ða group of animators and innovative tourist 
products (practical knowledge in socio -cultural animations and product 
creation). Rural tourism will be perceived as a way for preserving rural 
heritage, broadening social and non -agricultural functions, promotion, 
enhancing cultural capital  

u Local Competence Centres ðplaces for developing knowledge and skills and 
sharing with the others. Business concept: trainings, workshop, study tours, 
tourist services (accommodation, food, transport, publications, trainings 
materials, souvenirs, tourist attractions). 

u School of rural tourist product ðpractical activity in certain places, 
stimulation of chain of cooperation, common work to elaborate tourist 
products in situ

u School in rural tourism ðspecial lessons and activities: cooking, glass 
painting, ceramics etc.

u Theme farms ðimproving competitiveness via intelligent specialisation. 
Example Lavender Village: rural chemical workshop ðself-made cosmetics, 
activities in the lavender field, wine and tincture, Life Lavender Museum, 
workshop on healthy life, crafts, lavender botanic garden, accommodation, 
food, a book ðguide 



Overall assessment, including trends, 

good practices, strengths and 

weaknesses.



TRENDS IN RURAL TOURISM (1)

Trends in rural tourism reflect general

economic and social changes!

Source: Prof. PK dr hab. Jacek Borzyszkowski, Tendencje zwiŌzane z rozwojem i promocjŌ produktu turystyki 

wiejskiej w Polsce i Europie, Szczecin, 12. 05. 2018 r.



MAKROTRENDS 

(Tourism Megatrends, HorwathHTL, 2015)



TRENDS IN RURAL TOURISM (2)

Factors of direct impact on rural tourism: 

u Economic 

u Political

u Demographical 

u Health 

u Sustainable development 

u Education

u New technologies 

(Rural tourism Development Program, 2015)

Source: Prof. PK dr hab. Jacek Borzyszkowski, Tendencje zwiŌzane z rozwojem i promocjŌ produktu turystyki 

wiejskiej w Polsce i Europie , Szczecin, 12. 05. 2018 



TRENDS IN RURAL TOURISM (3)

Source: Prof. PK dr hab. Jacek Borzyszkowski, Tendencje zwiŌzane z rozwojem i promocjŌ produktu 

turystyki wiejskiej w Polsce i Europie , Szczecin, 12. 05. 2018 



TRENDS IN RURAL TOURISM (4)

u Themes farms ðselection of leading theme which is a basis for tourist 

product creation 

u Active agritourism - fashion for active rest, also in the rural areas, active 

recreation 

u Culinary tourism ðone of the fastest forms of tourism in the world, 

culinary routs, fests, museums, open -air museum  

u Health tourism ðfashion for healthy life style, possibility to use this trend 

in rural tourism  

u Concepts of rural tourism development ðcreativity, new innovative

products, authenticity concepts

Source: Prof. PK dr hab. Jacek Borzyszkowski, Tendencje zwiŌzane z rozwojem i promocjŌ produktu turystyki 

wiejskiej w Polsce i Europie , Szczecin, 12. 05. 2018



TRENDS IN RURAL TOURISM (5)

Demographic and health changes versus rural tourism

u Ageing of the society 

u The idea of ăSocial agricultureó:

u Farming for health;

uCare farming;

uGreen care; 

uGreen therapies

uCare farms are to be quite place located in the nature friendly for the needy 

people and to ensure family atmosphere 

u Care farming specialisations: seniors, disable people , addicted people, 

difficult children, mothers 

u Disable people: agrotherapy in the farm or in the village (hip potherapy, 

aromatherapy, apitherapy )

Source: Prof. PK dr hab. Jacek Borzyszkowski, Tendencje zwiŌzane z rozwojem i promocjŌ produktu turystyki 

wiejskiej w Polsce i Europie , Szczecin, 12. 05. 2018



SLOW LIFE AS A CONCEPT ðTRENDY NEW MODEL 

FOR RURAL TOURISM   

u Slow down ðrunning all the time you do not admire the beaty of the 

nature 

u Nurture relations with the other human beign ðdeep relations with 

closest people.

u Put in spirituality ðnature, art, food, hobby. 

u Live according to your needs ðdo not follow stereotypes

u Define your priorities ðwhat is the most important for you and 

concentrate on it 

Source: Prof. PK dr hab. Jacek Borzyszkowski, Tendencje zwiŌzane z rozwojem i promocjŌ produktu turystyki 

wiejskiej w Polsce i Europie , Szczecin, 12. 05. 2018 



SLOW ROAD 



SLOW ROAD 



SLOW ROAD 



Best practice: educational farms, them e

villages, networks of tourism products


